
Track Sponsor - $1,200 Breakfast Sponsor - $1,000 Lunch Sponsor - $1,000 Patronage Sponsor - $300

 4 Registrations to attend the 

program

 Logo on program webpage with 

link

 Logo in event program and all 

pre-event promotion

 Sponsor Logo Recognition on 

event signage

 Post-event attendee mailing list 

(no emails)

 Table during all breakout session 

to offer literature, company info 

and/or giveaway

 Ability to provide all speakers for 

the track and or introduce all 

track speakers

 4 Registrations to attend the 

program

 Logo on program webpage 

with link

 Logo in event program and all 

pre-event promotion

 Sponsor Logo Recognition on 

event signage

 Post-event attendee mailing 

list (no emails)

 Table during breakfast to 

offer literature, company info 

and/or giveaway

 Ability to introduce opening 

keynote speaker

 4 Registrations to attend the 

program

 Logo on program webpage 

with link

 Logo in event program and 

all pre-event promotion

 Sponsor Logo Recognition on 

event signage

 Post-event attendee mailing 

list (no emails)

 Table during lunch to offer 

literature, company info 

and/or giveaway

 Ability to run a 5 minute 

presentation on your 

company products and 

services during lunch

 1 registration to the 

program

 Company name on 

program webpage

 Company Name on event 

program

 Company Name on event 

signage

HR Academy | March 23, 2018 | 8:00 AM – 4:30 PM
Doubletree Pittsburgh | 1 Bigelow Square |Pittsburgh, PA 15219

MEETING THE NEEDS OF ALL HR PROFESSIONALS IN OUR REGION



1. There is nothing wrong with getting the most bang from your sponsorship dollars, and doing so helps the organization you are supporting.  You paid the 

money. Now, what can you do to get the most out of your sponsorship?

2. Set clear expectations when you commit. What level of sponsorship are you purchasing, and exactly what will you receive in return? Will you receive 

logo recognition, or name only? How and where will your brand be displayed? in advertisements? hot linked on a website? a banner at the event? How 

many complimentary tickets will you receive? You need to know these things before you can take full advantage of your sponsorship.

3. Look for exposure opportunities that go beyond just what’s offered up front. Ask the event organizer if they need promotional giveaways, goodie bags, 

door prizes, or silent auction items. This will get your name in front of more people, and helps the organization as well.

4. Organizers view attendance as a key measure of the event’s success, second only to how much money it generated. Make sure you promote the event 

within your business, and not just at the owner or management level. Your employees will be proud that you are supporting a worthy cause, and the 

organization you are supporting will always appreciate more attendees. Ask if there’s a way to get discounted tickets in addition to those included with 

your sponsorship.

5. At the event, have your team wear their nametags and appropriate logo wear. If possible, don’t seat all your attendees at the same table. Tell them to 

spread out so more people are aware of your support. This has the added benefit of offering networking opportunities for your people.

6. For most nonprofits the week of the big annual fundraiser is the most demanding time of the year. Ask if your business can provide volunteers to help 

out before or during the event. In return, you will create more goodwill, and increase your visibility.

7. Protect your brand. Keep your banner clean and flat, with no tatters or tears, and with enough grommets so that it hangs straight from any wall or 

suspension system. It’s good to have banners in several different sizes, as some venues offer limited (or unlimited) room for display. Make sure the 

logo file you provide is high resolution – you don’t want your logo to look pixilated when it’s blown up on a projector.

8. Publicize the event on your website and with your employees and customers. Hang up a flier in your store or office, and offer to sell tickets. These are 

all ways to draw attention to your support for the cause and foster affinity with people who are important to you.

9. If you don’t plan to use all your tickets, tell the event organizers as soon as possible. If there’s a meal, they need to give the caterer a head count often 

a week or more in advance. Or ask to ‘donate back’ your tickets for other attendees, perhaps awardees, which helps the organization cover costs.

10. After the event, ask for a summary of your benefits. Did the organizers do everything they promised? Did your logo get any hits on their webpage? 

Information like this helps you manage who saw your brand and make comparisons with other sponsorship opportunities out there.

11. If you are dissatisfied, tell someone. Many nonprofits rely on volunteers to help with events, and things can get lost in the frenzy leading up to a big 

event. Most nonprofits are small enough that you can bring your concern directly to the attention of an executive director or program manager. It might 

have happened to others too, and the organization can’t address the problem unless it’s aware of it.

How to make the most of your sponsorship!


